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Gaming Patrons Activities and Statistics

Number of Annual
Visits to a Casino

Where the Patrons visited

Last 12 months

Last 12 months - | 8.6
cl "L"F.:‘I'ic'lgE'
In 2007 10.1

28% of the people who visited Casinos
since 2007 did not visit last vear

In State 5.4

Out of State 1.6

Destination Centers 1.6
In 2007

In State 5.7

Out of State 2.3

Destination Centers 2.1

»In 2008 Gaming patronage continued to decrease with trends showing players

staying closer to home.

Local Facilities have taken a much smaller hit
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Net Decline in Expected Gaming Trips by Segment

Over the next 12 months, a net of 22%
active gamers polled are expected to
-3% || 18-34 Years decrease their number of casino visits

27 B 3545 Years compared to the previous twelve
months.
27 | 5o+ vears

-31% < $35K Most affected by the current U.S.
macroeconomic environment are:

2929, . Overall

-25% | $35K-$49K
> Older age groups over 35 years of age
1% R $50K+ more so than those under 35 years of
1% Male age
-30% Female > Less affluent gamers more so than
more affluent gamers, especially with
-28% | 1 Trip per year those earning less than $35K annually,
-22% _ 2-3 Trips per year > Females more so than males,
-3% || 4+ Trips per year > Less frequent gamers (less than 3 trips
per year) more so than more frequent
-40% -30% -20% -10% 0%
gamers.
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Do not go to casinos as often/do not go
anymore/less gambling

Financial Situation/less disposoable Income for
gambling, etc

Due to Economy

Spending less on entertainment/cutting back on

expenses/saving

Unemployed/lostjob

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

» Casino Spend Compared to One Year Ago down 22%
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Top Factors Necessary to Return to Previous Gaming Habits

Gas prices

must Other
decrease to 20% The majority of
2006 levels

respondents cited an
increase in their personal
budget or income as the
primary catalyst that
would induce them to
return to previous gaming
levels, a need for greater
consumer confidence in
the economy was also
cited by men more than
women as an important

7%

Nothing, not
interested in
gaming

anymore
12%

Increased
personal
budget/
Income

45%

factor.
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Online Gaming Industry
Overview
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Worldwide & U.S. Gaming Revenue - Five Year Trend

$140.0
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$100.0 ﬁ@g_u
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$20.0

$0.0

W Worldwide Gaming

$101.6

2003

H US. Gaming

2004

9.5
-
$4¢2

2005

4 Worldwide Online Gaming

2006

»>2008 Worldwide Gaming estimated at $121 Billion
> $59.3 Billion generated within the U.S.

»2008 Worldwide Online Gaming estimated at $21 Billion

>While Online Gaming became Illegal in the U.S. in 2006, The AGA estimates that $5. 9
Billion was generated within the U.S. in 2008 (28% of Market).

$114.0

$6.0
2007

Source: Antigua/ WTO Report; PWC; H2 Gambling Capital; The Innovation Group

$121.2

9.3

$20.7

-

$5.9
2008

H US. Online Gaming
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Worldwide & U.S. Online Gaming Trended Forecast

»Worldwide Online Gaming

estimated at $21 billion market in ) o o
Global I-Gaming m US I-Gaming

2008 and grow to $29 billion by $29.0)
2012. $26.7 ‘
»U.S. Online Gaming Revenue 297 $2’L.5
estimated to grow to $8.3 billion by 6207 $22.7
2012 in unregulated market. b

$184

» A regulated United States Internet
gaming market could be worth $13.4

$15.2
billion by its fifth year. $13.0
= $8.3
$4.2 -
(In Billions)

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Source: Antigua/ WTO Gaming Report; H2 Gambling Capital; Christiansen Capital Advisors; The Innovation Group
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California Gaming Revenue

5 2008 Total Commercial 2008 State Gaming Revenue

Gaming in California $9,000 (In Millions)
. . . L Lard 8
estimated at $3.1 Billion $3.000 $7,887
» 2008 Total State Gaming $7,000
Revenue estimated at $11 ,
1 ) i $6,000
Billion (does not include Online
Gaming). $5,000
> Native American Casinos $4,000
largest segment $3.000
» Online Gaming revenue for  $2,000 $1 406
California estimated at $732 89 ' e
million b $1,000 $8 - $841 $732
50 I
> Approximately 1.4 million Native Card Rooms  Lottery  Pari-mutuel  Online
California residents Currently American wagering Gaming (Est)

play poker online already.

Source: Casino City North American Gaming Almanac; Indian Gaming Industry Report; H2 Gambling Capital; The Innovation Group
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U.S. Internet Gambler Profile

A 60+
Gender 50-59 &€ 2%

15% /

21-29 |
40-49 43%

14%

Male
68%

Household Income

Less than $35,000 m%$35,000 to $59,000 $60,000 to $74,000 $75,000-$99,000 $100,000+ m Don't Know/Refused

3 %

Source: AGA Survey of Casino Entertainment
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U.S. Internet Gambler Profile

An Estimated 4% of Americans gamble online.

Online Betting Activity - U.S. Players

100%
o 80% 789,

80%

60% 56 %

40%

20%

0% |
Poker Casino Games Sports betting
Source: AGA Survey of Casino Entertainment
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U.S. Internet Gambler Profile

Top Five Reasons For Gaming Online

Convenient, easy, aways available J 4189,
[ts's more comfortable, I don't have to drive ' 24%
It's fun, exciting, entertaining ' 24%

Able to win money, prizes | 9%

Enjov the anonymity, privacy 6%

Source: AGA Survey of Casino Entertainment
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California Online Poker Player Profile:

» Average Californian Poker Player :

»Majority are males aged 25-34 years old

»Majority have average income between $20,000 - $60,000

»Tends to have much higher frequency of play than that of Commercial Casino
Players, with a majority playing 3 to 10 times per month

»Median range of gambling budget $16- $50 per session, much lower than
average budget for Commercial Casino Players

»Favored blinds ranging from $0.10/$0.25 to $1/$2 range, lower wagers than

that of Commercial Casino Players

Source: Innovation Group
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California Online Poker Player Profile:

» Top three reasons why people are playing poker online :

Ability to play at home | 22.8%0
Ability to play anytime | 22.3%0
Ease of transaction/transferring money | —————— 10.9%

0.0% 2.0% 10.0% 15.0% 20.0% 25.0%

» Top three reasons why people are NOT playing poker online:

Fear of being scammed d 18.0%
Personal Budget Constraints 17.0%
Prefer real casinos to online casinos 14.0%
0.0% 5.0% 10.0% 15.0% 20.0%
Source: Innovation Group

1 2 i INNOVATION
@ m [El AT Innovation Capital (ID olm [NowTION

i o INNOVATION SERVICES

GROUP Investment Bankers PROJECT DEVELOPMENT INNOVATION MARKETING SERVICE




HE INNOVATION GROUP

{

THE
OF COMPANIES

North America Internet Gaming: Considered & Proposed

»U.S. Federal - H.R. 2267 Internet Gambling Regulation, Consumer Protection, and
Enforcement Act

»U.S. Federal - H.R. 2268 Internet Gambling Regulation and Tax Enforcement Act of 2009
»U.S. Federal - 5.1597 Internet Poker and Game of Skill Regulation, Consumer Protection and
Enforcement Act

»California - Proposal for Online Poker
»New Jersey - Bill for Intrastate Internet Wagering at Atlantic City casinos
»Florida - Legislature reviewing Online Gaming

»New Hampshire - Proposal to permit online play of “instant” games offered by State Lottery
Commission.

»>Illinois - State Senate proposing online sales of Lottery tickets

»Canada - Cabinet recently approves plans to offer Quebecers online poker and sports betting
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Our Best Guess Forecasts

»Generally a slow recovery for 2010
»Same store sales up 4 - 5%

»Recovery accelerates in 2011 to 2013
»But we do not return to peak levels until 2014 - 15

» Local Casinos will recover more rapidly followed by drive in
regional facilities

»Las Vegas will have the long term recovery and Atlantic city will
not see its peak levels again
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Our Best Guess Forecasts

» Internet gaming will continue to grow faster than
Commercial Casinos but still will be a small percentage of
total gaming in U.S. (without legalization)

»Gaming stakes and budgets will be well below those
experienced at Commercial Casinos

»Tax revenues will continue to be lost with prohibition
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Our Best Guess Forecasts

» With legalization, total Internet Gaming revenues will grow by 25 - 40%
» Greater comfort levels
»Greater sense of security

» Internet Gaming will still be a small percentage of Commercial Casino
revenues serving lower stake and younger players

»Tax revenue will be captured however there will be some
cannibalization of Commercial Casinos.

» Current Economic trends support the growth of Internet Gaming in short
term
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QUESTIONS AND COMMENTS
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